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iNDusTRY COOPERATiON

The horizontal nature of food safety legislation and its increasingly 

complex nature has given rise to numerous initiatives in which 

industry can exchange views and raise awareness on emerging 

issues. Since its creation in 2003, Freshfel continues to be active 

in the Food Chain Roundtable on Pesticides. This forum proved 

to be useful for the discussion on common issues regarding plant 

protection products and their residues. Initially the brainchild of 

Freshfel and the European Crop Protection Association (ECPA), 

the group includes today representatives from the main food 

chain partners including farmers (COPA-COGECA), agri-food 

traders (CELCAA), food 

manufacturers (CIAA) and 

associated industries. 

Freshfel is co-chairing this 

group with ECPA.

Given its proactive stance 

on plant protection 

products Freshfel was 

invited by GLOBALG.A.P. 

to be part of its Crop 
Protection Working 
Group (CPWG). The 

Freshfel secretariat and an expert of the association (Jean-

François	 Proust	 –Forum	 Phyto,	 France)	 regularly	 participate	 in	

the meetings of the CPWG. The group is dealing with a number 

of important matters, such as non-compliance, confidence 

and other legislative/non legislative developments. In the 

last year of activity, the CPWG dedicated work on the matter 

of unprovided use/speciality crops, criteria for laboratories, 

residue monitoring systems and also look at the setting up of 

IPM guidelines. GlobalGAP is moving towards a revision of its 

protocols in October 2010 and the CPWG has been monitoring 

the changes that are being planned. 

Given similar interests in a wide range of issues concerning plant 

protection products and their residues, Freshfel is cooperating 

intensively with AREFLH (association of European F&V producing 

regions) and PROFEL (association of the processing F&V industry) 

through participating at food safety working groups of one 

another.

In the framework of the future authorisation rules for pesticides, 

Freshfel joined forces with AREFLH and PROFEL to defend the 

interests of the fruit and vegetables sector. Whereas the 

legislation has been adopted, the associations remain committed 

to improve the situation of 

minor uses and will seek 

to obtain an EU Promotion 

fund for Minor uses. In this 

light they co-organised 

the Specialty crops & 

Minor uses conference 

on 4 November 2010. 

In line with practices in 

the processed fruit and 

vegetables, a working 

group of officials and 

sector experts from several Member States has been set up 

to identify priorities and strategies to advance the situation for 

minor uses in the fresh fruit and vegetables segment.

More general and since 2004, European federations 

representing all stages of the food chain established a forum to 

discuss issues relating to food safety. The Food Safety Platform 

allows all stakeholders federations to share information and 

provide an early-warning system to ensure that all sectoral 

representative organisations are aware of each others’ actions 

and foreseen changes in the legislative environment. Freshfel 

regularly participates in the meetings of this Platform.
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Sustainable development has rapidly 
shifted upwards in the political 
agenda, and public authorities are now 
actively promoting the consumption 
of ‘green products’. The EU Action 
Plan on Sustainable Consumption and 
Production, launched mid-2008, already 
provides a clear example of this through 
its guidelines for the green public 
procurement of foodstuffs, focusing 
particularly on fresh fruit and vegetables 
and fish.
As the debate on climate change gained 

political momentum with a view to the 
Copenhagen summit, Freshfel held a 
dedicated working group to review the 
various aspects of this complex dossier 
and its implications for the fresh produce 
sector. The reduction target of greenhouse 
gas emissions (GHG) of 80% by 2050 will 
imply a change in the behaviour which 
will touch upon the whole sector and all 
of its stakeholders.
The fruit and vegetable sector has been 
proactive in developing sustainable 
agricultural practices to cope with 

increased requirements from consumers, 
and it is continuously looking for 
improvements in the supply chain. The 
sector has seen the highest uptake of 
organic and integrated farming systems 
and is addressing its GHG emissions 
through the establishment of a carbon 
footprint methodology and carbon 
offsetting schemes. Freshfel is taking 
a key role by assisting its members to 
understand the various implications of 
this dossier and coordinating research 
efforts.
The association thereby stresses the need 
for an integrated policy approach to food 
supply, based on life-cycle assessments 
and the consideration of wider social and 
economic implications. Freshfel remains 
wary of a dogmatic debate resulting from 
simplistic messages such as buying local, 
seasonal and organic. Indeed today’s 
supply is already largely local and/or 
seasonal, making it more a perception 
issue that diverts the attention away 
from real solutions. The climate change 
debate should not be taken as a tool 
for protectionism or favour a particular 
growing method which will always be 
detrimental to the category as a whole 
and will unnecessarily reduce the choice 
of consumers. 

ENViRONmENTAl susTAiNAbiliTY

susTAiNAbiliTY

Source: Eurostat/Faostat figures based on the average of the last 5 years
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Acknowledging the complexity of the debate, EU food chain 

partners, including Freshfel, have set up a joint initiative, the Food 

Sustainable Consumption & Production Roundtable, in order 

to collectively address the challenges regarding assessment 

methodologies and communication tools, while also exchanging 

best practices. A European or even an international approach 

is a must to avoid the proliferation of solutions and schemes 

which will ultimately add confusion and cost to the chain. Public 

authorities should show leadership for a common solution with 

an integrated policy approach rather than focusing on simplistic 

messages and certain food segments. 

The European Food Sustainable Consumption and Production 

(SCP) Roundtable launched in 2009, constitutes a major 

contribution from the food sector to the EU’s ambitions in the field 

of Sustainable Consumption and Production, bringing together 

farmers and their suppliers, agricultural traders, food and drink 

producers, retailers and civil society representatives.

The Roundtable will add significant value to initiatives outlined 

in the European Commission’s 2008 Action Plan. It is currently 

finalising principles to facilitate uniform and scientifically reliable 

environmental assessment methodologies for food products. 

Parallel to environmental assessment methods, the Roundtable 

is examining key sustainability challenges along the food value 

chain (e.g. climate change, water conservation, waste reduction) 

and is developing adequate strategies to address them.

Environmental labels are not the best way forward for the fruit 

and vegetable category given the complexity of the supply chain 

and associated costs. The carbon and environmental footprinting 

tools will rather help the sector to identify problem areas and 

solutions and to assist clients and retailers to meet consumer 

demands and Corporate Social Responsibility goals.

While the complexity of  the debate still represents a 

major	 hurdle	 towards	 communication	 to	 the	 public,	

consumers	 are	 looking	 for	 concrete	 information	

and	advice	on	how	they	can	make	a	difference	in	

addressing	climate	change	and	wider	sustainability	

issues.	As	the	record	of 	fresh	produce	on	carbon	

footprint is excellent compared to other food 

categories,	public	authorities	should	join	forces	with	

stakeholders	to	stimulate	a	change	of 	attitudes	and	

motivate	consumers	to	move	their	habits	towards	fresh	

fruit	and	vegetables.	Several	consumer	and	environmental	

groups	have	already	called	for	increased	fruit	and	vegetables	consumption	as	an	

undisputed,	easy	and	healthy	way	for	consumers	to	address	climate	change.	Hence	

fruit	and	vegetables	are	not	only	an	essential	contribution	for	improving	the	health	

of 	consumers	but	also	moving	towards	a	better	environment.

sOCiAl REsPONsibiliTY

While social standards have become common within the exotics segment of our 

industry, recent NGO campaigns on other commodities and European produce 

have caused retailers to evaluate their sourcing strategies and to generalise the 

concept of social standards to other product categories and origins. In this light 

Freshfel closely follows developments in this area, collecting information and best 

practices. This subject is regularly tabled on the agenda of the Food Quality & 

Safety Working Group, such as through presentations by standard owners, which 

allows debate and the exchange of views.
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Market access is a key part of Freshfel’s trade strategy, and Freshfel participates regularly in the Market Access Working Group on SPS 
issues organised by DG Trade. This meeting gives Freshfel the opportunity to provide updates on important market access issues for fresh 
produce, and to highlight some of the difficulties faced by exporters to third countries. 

Freshfel also maintains a close working relationship with the unit of DG Trade responsible for SPS issues, and has provided input on 
a number of dossiers on non-tariff barriers in third countries and improving market access possibilities for EU fresh produce. Freshfel 
regularly consults with its members on these issues, and actively encourages them to provide input on difficulties faced with exports of 
fruit and vegetables to countries outside of the EU.  

Freshfel is closely following the progress of the ongoing negotiations for a multilateral 
trade deal through the World Trade Organization. The Doha Development Agenda 
of the WTO has been ongoing since 2001, however progress has been limited since 
the talks broke down at the July 2008 ministerial after failing to reach a compromise 
on agricultural import rules. Many countries still have reservations over the package 

discussed at the 2008 ministerial, and finding a compromise which satisfies all participants is likely to take some time. Further adjustments 
from the United States are also scheduled to take some time to be agreed upon, and are unlikely to be brought to Congress before 
the mid-term elections to be held this November. Discussion groups are continuing in order to ensure that what has already been 
agreed upon is kept, and that progress up to now is not lost, however further political will is required to see significant movement in the 
negotiations. Movement in 2010 is thus unlikely, with advancement in 2011 being a more realistic target. Freshfel will continue to closely 
monitor this situation, and will inform members of progress in the talks as and when it occurs. 

In further developments, Freshfel welcomes the recent notification by Russia that it will seek to join the WTO as an independent country 
and no longer as a joint customs union with Belarus and Kazakhstan. As the only major economy outside the 153-member WTO, it is 
hoped that Russian accession to the WTO will lead to a more stable and cooperative trade in fresh produce with Russia in the future. 

mARKET ACCEss sTRATEGY

mulTilATERAl TRADE & WTO

Over the past year, Freshfel has continued 
to closely monitor and actively participate 
in the debate on trade issues that have an 
impact on the fruit and vegetable sector.  
The continued expansion of trade through 
the network of regional and bilateral trade 
agreements negotiated by the EU is of 
major importance to the sector. Freshfel 
is eager to keep members updated of 
progress in these trade agreements to 
allow them to take advantage of the 
growing number of opportunities for 
European fresh produce.  

The annual meeting of the import and 
export divisions at Fruit Logistica remains 
one of Freshfel’s cornerstone activities, 
where important topics in this area are 
reviewed. This year the meeting was 

attended by close to 50 delegates. 
Chaired by Jacques Azoulay (CSIF/FFIFL 
–	 Katopé	 International,	 Univeg	 Group,	
Import division) and Willem Baljeu (Frugi 
Venta, Export division), the meeting 
presented an excellent opportunity 
for members to highlight issues of 
importance and exchange views on the 
latest developments.

Freshfel has overseen the expansion of 
the EU’s “Global Europe” trade strategy, 
furthering market access and trade 
through the development of free trade 
agreements. Later this year, this strategy 
will be replaced by a new, more expansive 
and comprehensive trade strategy which 
will build on the evolution made through 
Global Europe, whilst combining this 

with the ambitious EU 2020 strategy. 
Freshfel will keep members informed of 
the development of this strategy and will 
prepare its submission to the consultation 
process in due course.  Freshfel’s policy 
is one of free trade, always insisting 
that reciprocity in trade should be one 
of the key elements of sustainable trade 
growth.

Freshfel Europe closely cooperates with 
the European Commission to promote 
a positive agenda for the EU in its 
international trade negotiations. Freshfel 
participates regularly in the Civil Society 
Dialogue meetings held by DG Trade, as 
well as the Sanitary and Phytosanitary 
Market Access Working Group on plants 
and plant products.  

TRADE POliCY

31
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REGiONAl & bilATERAl TRADE AGREEmENTs

Freshfel welcomes the European Commission’s initiative to promote free trade through the establishment of a network of bilateral and 
regional free trade agreements. Regular participation in DG Trade’s Civil Society Dialogue allows Freshfel to put forward the views of the 
fruit and vegetable sector in ongoing trade negotiations, whilst being kept up-to-date with progress and new developments. In the last 
few months several important negotiations were finalised namely with Morocco and Egypt but also important for bananas the various 
agreements with Andean and Central American countries as well as the implementation of EPA with ACP countries. The following table 
summarises the current regional and bilateral negotiations underway:  

UPDATE ON REGIONAL & BILATERAL TRADE AGREEMENTS

Type of

negotiation Negotiating Partner & Progress

Regional Central American

countries

Negotiations for an association agreement were finalised and

formally concluded in May. Will still take time for the agreement to

be agreed upon by the Council and Parliament.

Regional Andean

Community

of nations

Bilateral agreements have been signed with Peru & Colombia.

Ecuador may now choose to negotiate a bilateral agreement having

seen the successful conclusion with the other two countries.

Regional MERCOSUR

(South America)

Having been stalled since 2004, talks for an FTA were formally re-

launched in May, with the first round in July. Objections from

several member states over the possible effects on EU agriculture.

Regional ASEAN

(South-East Asia)

Since the possibility for a regional agreement was deferred,

progress has been made on several bilateral FTAs, namely with

Singapore, Vietnam & Malaysia, with other countries to follow.

Regional African, Caribbean

and Pacific

Interim EPAs were initialled by most regions, with negotiations for

full EPAs to continue. Progress is foreseen in the coming months

with East & West African regions.

Bilateral India This negotiation is the “flagship project” of the EU, and is by far the

biggest and most important bilateral deal currently in negotiation.

9th Round of negotiation took place in April, with the aim being to

conclude negotiations by the end of the year.

Bilateral Ukraine 10th Round of negotiations took place in March, although there still

remains a lot of progress to be made. Full engagement from Ukraine

on tariffs is expected as of July.

Bilateral South Korea FTA negotiations concluded, and Council approval should be

received after the summer which should see provisional application

of 95% of the agreement before the end of 2010.

Bilateral Israel The new Free Trade Agreement was completed last year and

entered into force in January 2010.

Bilateral Egypt The new FTA recently agreed upon is likely to enter into force on 1

June 2010.

Bilateral Morocco The text of the recent agreement is currently under discussion at

the Parliament, and will come into force at the earliest on 1 January

2011, but may take longer depending on the ratification process.

Bilateral Canada Negotiations are advancing quickly, and are expected to conclude

in 2011.

Bilateral Norway A draft agreement on trade in agricultural products was initialled in

February. This accord will provide full liberalisation to the

Norwegian market for an additional 20% of EU agricultural exports.
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sPECiFiC TRADE DOssiERs

Freshfel is involved on a day-to-day basis in a large number of 

dossiers. More concretely, last year has been marked by a series 

of important dossiers such as: 

✓ Implementation of the “Geneva Agreement” on bananas 

for the reduction of tariffs and requests from Freshfel in the 

framework of the CAP simplification to simplify the import 

procedure by repealing the monitoring licences.

✓ Revision of the import provisions for garlic by amending the 

rules managing the tariff rate quota. 

✓ Coordination of positions on the negotiation of protocols 

and work plans to access third country markets. Freshfel in 

particular closely monitored the entry into force of kiwifruit 

protocols in China and the elaboration of a work plan for the 

export of apples and pears to the USA.  

✓ Representation of the specificity of the fruit and vegetable 

sector in the revision and modernisation of the Customs 

Code.

✓ Ongoing monitoring of the entry price regime and unit prices, 

although there has been little progress on this dossier pending 

possible reform to follow conclusion of the Doha Development 

Agenda of the WTO. This system has also been maintained in 

the Free Trade Agreements recently signed with Korea, Peru 

& Colombia.

Freshfel is proactively involved in the 
various expert groups of the Commission, 
namely on tomatoes, apples and pears, 
peaches and nectarines and citrus. 
Freshfel is attending these meetings 
with its own experts from the sector and 
also contributes with presentations and 
perspectives. 

In regard to citrus, a great part of the 
input is generated by the outcome and 
expertise resulting from the Freshfel-
SHAFFE Citrus Working Group. This joint 
initiative which was already launched 
3 years ago provides specific analysis 
on the citrus sector for the benefit of the 
members and the citrus community at 
large. Since its inception, the group has 
grown to incorporate many interested 
parties keen to input and participate in 
the analysis and discussion within this 
forum. This Working Group has had 

a very successful year, with excellent 
cooperation between members helping 
to consolidate the structure and reinforce 
its place as a key platform for discussion 
in the global citrus community. 

The Citrus Working Group was created 
to provide a reliable and accurate 
information network for the increasingly 
globalised citrus industry. The citrus WG 
ensures that information is exchanged 
in a mutually beneficial environment, 
helping to promote accuracy and 
transparency, as well as helping in the 
resolution of specific sector difficulties. 

The citrus working group is chaired by 
José	 Antonio	 Garcia	 of	 Ailimpo,	 Spain,	
and counts on the support of citrus 
producers, exporters and importers 
from key regions. The Citrus WG includes 
northern hemisphere producers from 

the Mediterranean basin region and the 
USA, as well as southern hemisphere 
producers and exporters, namely South 
Africa, Australia and South American 
countries. Furthermore, the inclusion 
of market analysis from the principle 
markets within the European Union 
such as the UK, Germany, Spain, 
France and the Benelux, as well as the 
USA and Russia, enables thorough 
supply and demand analysis to give a 
comprehensive overview of the sector.

The Citrus Working Group has now an 
agenda set throughout the year mainly 
structured around teleconferences 
and a joint physical meeting in Berlin. 
Information shared among members 
is made public through press releases 
and/or on the website. 

EXPERTs GROuPs & FREshFEl/shAFFE  
                                        CiTRus WORKiNG GROuP
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Date Specific Topic Type

September Preliminary NH forecast / SH Ending Season Teleconference

October NH Forecast / SH Balance Teleconference

December NH ongoing season Teleconference

February Preliminary SH Forecast – Development NH Berlin Meeting

April SH Forecast / NH Ending Situation Teleconference

June/July SH ongoing season Teleconference

34

As	 of 	 2010,	 Freshfel	 is	 also	 setting	 up	 an	 ad	 hoc	

committee	 with	 Board	 representation	 to	 follow	 as	

appropriate	the	matter	of 	concerns	for	bananas.
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hEAlTh AND NuTRiTiON  

EuROPEAN PlATFORm ON DiET,   
                                 PhYsiCAl ACTiViTY AND hEAlTh

With the aim of exploring best practices and encouraging 

voluntary actions in the fight against obesity, the 

European Platform for Action on Diet, Physical Activity and 

Health was launched in March 2005 by the EU Health 

Commissioner at the time, Markos Kyprianou. Freshfel 

has been a full member since the summer of 2005. The 

main purpose of the Platform is to conduct open and 

informal discussions 

to examine ways of 

achieving binding 

commitments aimed 

at tackling the obesity 

epidemic and at 

addressing diet-related 

chronic diseases such as 

cardiovascular disease. 

To date the Platform 

involves 33 member EU 

organisations including 

food manufacturers, 

retailers, the catering 

industry, advertisers, 

consumer and health NGOs, and health professionals. 

The World Health Organisation (WHO), EU Presidencies, 

some Member States, EFSA as well as the European 

Parliament are represented at the Platform as observers. 

Together with AREFLH, Freshfel represents the fruit and 

vegetable sector in the Platform.

The Platform meets at regular intervals for plenary 

meetings to monitor overall progress and discuss relevant 

issues. The latest plenary meetings took place in July, 

September and December in 2009, and February and 

May in 2010, addressing subjects such as food labelling, 

public private partnerships, lifestyles and education, 

and most recently in May focusing on commitments in 

the field of reformulation. The “energy out” side of the 

obesity equation also received attention with increased 

collaboration between Platform members working in the 

area of physical activity.

The EU Platform is now in its sixth year of operation. 

2010 will be an important year for the Platform since 

the European Commission will report to the Council and 

Parliament on progress 

on the EU Strategy on 

Nutrition, Overweight 

and Obesity. As part 

of this reporting, the 

Platform will be subject 

to an external evaluation, 

exploring the Platform’s 

work during the first four 

years of its existence. The 

evaluation will assess in 

particular the Platform’s 

effectiveness in achieving 

its objectives, whether 

the commitments made 

by its members are in 

line with the original ambitions, the impact generated 

in policy at national and European levels, and the role 

of the Platform as a place for dialogue. Results from this 

evaluation are expected to be available in the summer 

of 2010.

Over the six years of the Platform, more than 200 

commitments have been submitted by members, 

covering a very wide range of activities, including actions 

in key fields such as consumer information, including 

labelling, education, physical activity promotion, 

marketing, advertising targeting children and product 

reformulation. Platform members have agreed to 

monitor and evaluate the performance of commitments 

in a transparent, participative and accountable way.
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“Fresh Times”	–	At	the	time	when	this	commitment	was	undertaken,	there	was	
no real pan-European centralised exchange of information on promotional campaigns 
among different actors due to the diversity of actions, the fragmentation of the sector 
and the lack of organisation and reporting. Freshfel engaged to publish this bi-monthly 
newsletter which aims at raising awareness and exchanging information from members 
and non-members on promotional activities to increase fresh fruit and vegetable 
consumption in Europe and beyond. Best practices can in this way be broadly known 
and reproduced, which in turn benefits the consumer.

“Consumption monitor”	 –	 	 Although	 a	
significant number of national reports and studies 
on the consumption of fruits and vegetables are 
available in the various EU Member States (often 
in different formats), consolidated information on 
fresh produce consumption at the European level 
remains scarce. Freshfel Europe is committed to 
fill this gap with its annual 'Consumption Monitor'. 
In a single document Freshfel sets out consolidated 
information on fruit and vegetable consumption 
across Europe per year. The document includes a 
general section on the EU's total gross supply of fresh 
fruit and vegetables and specific sections by country.

 

“Fresh Charter”	 –	 	 Work	 places	 are	 important	 settings	 to	
promote healthy lifestyles. By endorsing the "Fresh Produce 
Charter" Freshfel invites companies and associations to 
provide fruit and vegetables for employees and visitors at 
meetings and in reception areas, which helps them to 
make better, healthier snack choices.

 FREshFEl’s  2010/2011  COmmiTmENTs ARE:
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“Pro Greens” –	Recent	research	has	demonstrated	the	health	
benefits of eating a diet rich in vegetables and fruit. In Europe, 

children’s consumption of fruit and vegetables is far below 
the current recommendations. The main objective of this 

project is to assess the current intake and to develop 
effective strategies to promote consumption of fruit 

and vegetables of school children across Europe.

“Fit Dudes”	 –	 The	 'Fit	 Food	 Dudes'	 Healthy	 Eating	 and	 Physical	 Activity	
Programme will extend the work of the original 'Food Dudes' programme by using 
the principals of role-modelling, rewards and repeated exposure to encourage 
primary school children to be more active (as well as encouraging them to eat 
more fruit and vegetables). 

“school Fruit scheme”	 –		

Through this commitment, a unique 

collaboration between the public 

health	 sector	 (EPHA	 –	 European	 Public	

Health	 Alliance,	 and	 EHN	 –	 European	

Heart Network) and the fresh fruit and 

vegetables sector (Freshfel) has been 

established to provide Platform members 

and the Directorate-General for Health of 

the European Commission with information 

on their work in relation to implementing the 

EU School Fruit Scheme (EU SFS).

It	 is	 important	 to	note	 that	 following	the	recommendation	of 	Freshfel,	 the	meeting	of 	 the	Platform	

enjoys	a	large	basket	of 	fresh	fruit	for	delegates	to	enjoy	during	the	meeting.	Baskets	are	empty	when	

the	morning	and	afternoon	session	are	over!	This	example	demonstrates	that	actions	can	be	taken	to	

improve	behaviour	and	eating	habits	at	the	work	place	and	to	change	lifestyles!	

 FREshFEl’s  2010/2011  COmmiTmENTs ARE:
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The Regulation (Article 2§2.1) defines 
claims as “any message or representation 
(…) including pictorial, graphic or symbolic 
representation, in any form, which states, 
suggests or implies that a food has 
particular characteristics.” 

This definition could help defend fresh fruit 
and vegetables from the use (or rather 
abuse) of the positive image of these 
products by other processed foods. 
As general requirements are that the use 
of nutrition and health claims shall only be 

permitted if the average consumer can 
be expected to understand the beneficial 
effects as expressed in the claim, and 
that nutrition and health claims shall be 
based on and substantiated by generally 
accepted scientific evidence.

Claims may only be used if a food product 
meets a certain profile, i.e. appropriate 
ratios of salt, fat and sugar. Nutrition 
claims can fail one criterion, i.e. if only 
one nutrient (salt, sugar or fat) exceeds 
the limit of the profile a claim can still 
be made provided the high level of that 
particular nutrient is clearly marked on 
the label. Health claims cannot fail any 
criteria. National recommendations on 
food intake (i.e. “5 a day”) will be taken 
into account.

Exemptions from the requirement to 
respect established nutrient profiles are 
envisaged for certain food or categories 
of foods depending on their role and 
importance in the diet of the population. 
Exemptions will almost certainly include: 
“Fruit, vegetables and their products, 
presented fresh, frozen, dried, or under 
any other form in so far as they contain no 
added sugars, salt or fat”.
Food categories, specific conditions & 
thresholds: The European Commission is 

proposing a category “Fruits, vegetables, 
nuts, and their products”, with the specific 
condition that the finishing products 
contain a minimum of 50g per 100g of 
fruit, vegetables or nuts. The following 
thresholds would also apply: maximum 
of 400mg sodium, 5g saturates and 15g 
sugars per 100g.
According to the Regulation, nutrient 
profiles should have been developed by 19 
January 2009, based on an opinion of the 
European Food Safety Authority (EFSA). 

‘Nutrition claim’ means any claim which states, suggests or implies that a food has particular beneficial nutritional 
properties due to energy, nutrients or other substances. A list of authorised nutrition claims and the conditions for use is 
published in the Annex of the Regulation. Comparative claims may only be made between foods of the same category, 
taking into consideration a range of foods of that category.

http://ec.europa.eu/food/food/labellingnutrition/claims/community_register/index_en.htm

NuTRiTiON & hEAlTh ClAims

regulation 1924/2006 on nutrition and health claims made on foods (published in Official Journal L 12 of 

18 January 2007, and in force since 1 July 2007) sets up the conditions for the use of nutrition claims (such as "low 

fat") and health claims (such as "helps lower cholesterol") based on nutrient profiles. This Regulation will become 

increasingly important for the sector.  It provides: 

ClAim DEFiNiTiON 

NuTRiENT PROFiliNG 

NuTRiTiON ClAims 
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‘Health claim’ means any claim that states, suggests or implies 
that a relationship exists between a food category, a food or one 
of its constituents and health. These are divided in Article 13 and 
Article 14 claims. Functional claims (Article 13 of the Regulation) 
(such as "calcium is good for your bones") will be included in a 
“positive list” that the European Commission was required to draw 
up by 31 January 2010, based on EFSA’s scientific advice. 

Due to the difficulty of dealing with all requests, EFSA is now 
analysing Article 13 claims in bunches. The first series was 
published in October 2009. A second series was published in 
February 2010, and additional series will be published throughout 
2010 and 2011.

h t tp : / /www.e f sa .eu ropa .eu/en/ndac la ims/
ndaclaims13.htm

These claims do not include those related to children's development 
or health or disease risk reduction claims (Article 14 of the Regulation). 
Disease reduction claims (defined as any health claim that states, 
suggests or implies that the consumption of a food category, a 
food or one of its constituents significantly reduces a risk factor 
in the development of a human disease), and claims referring to 
the health of children require full authorisation on a case-by-case 
basis, following the submission of a scientific dossier to EFSA.

http://ec.europa.eu/food/food/labellingnutrition/
claims/community_register/index_en.htm

Given the complexity of this dossier and the importance to 
have the interests of the sector taken into account, Freshfel will 
intensively be in contact with its interested members to represent 
as appropriate the interests of the sector.

hEAlTh ClAims 
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REsEARCh & iNNOVATiON

Research and innovation are key to any industry in maintaining 
competitive advantage, addressing new consumer needs and 
improving the supply chain.

Whereas research and innovation primarily falls within the 
remit of individual companies or groups of companies, Freshfel 
acknowledged the need for collective action in certain areas. In 
this light, Freshfel has taken a more active role with regard to the 
EU research funding.

The necessity for research project coordinators to demonstrate 
the relevance and benefits has increased the importance of sector 
involvement and improved dissemination. As a result the most 
recent call for proposals has led Freshfel to be approached on 
a number of relevant projects for the fresh produce sector. The 
Freshfel Board considers if projects are relevant for the members 
of Freshfel and consequently decides whether the association 
should support the project.

The first project supported by the association and approved by 
the European Commission will start as of July 2010 for a period 

of 3 years. The Acropolis project aims at developing models 
and strategies for assessing risks arising from cumulative and 
aggregate exposure to pesticides with a similar mode of action, 
suspected additive or synergistic effects, or complex mixtures. 
This research will contribute to improving the European policy 
and regulatory basis and benefit the international community. 
The project is coordinated by a consortium led by Wageningen 
University in the Netherlands. Freshfel involvement is sought as a 
work package leader with regard to stakeholder involvement, in 
collaboration with the University of Ghent.

The Seventh Framework Programme (FP7) bundles all research-
related EU initiatives together under a common roof playing a 
crucial role in reaching the goals of growth, competitiveness and 
employment.

The programme runs for seven years, it became fully operational 
as of 1 January 2007 and will expire in 2013. The EU Member 
States have earmarked more than € 1,9 billion for funding in the 
area of Food, Agriculture and Fisheries, and Biotechnology over 
the duration of FP7.
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Under the auspices of the Promotion, Communication and Image Committee, Freshfel started 
in 2009 a reflection about how to better tackle the communication and image issues surrounding the 
association. This revamping of the communication strategy would not only benefit the association, but 
also and importantly lead to a better image for the fresh produce sector. The committee, chaired until 
its last meeting of 2009 by Laurence Swan, has initiated a review of the communication, image and 
marketing challenges faced by the association, with challenges of communication being both internal 
within the association and towards third parties.

Based on this evaluation, there are a number of areas where actions have already been reinforced:

✓ Addressing the main deficits of image or misperception in regard to fresh fruit and vegetables: Freshfel is often confronted with 
statements which need to be addressed referring to price, safety, nutritional value, convenience, organic versus conventional, or 
“buy local”. Fact sheets on several of these issues have been prepared and have been made available to members. 

✓ Addressing communication with consumers: Fresh produce has many positive assets, in particular healthy properties widely 
recognised by the scientific community. There is a wealth of scientific findings which are published every year but regretfully 
sometimes these findings are difficult to translate into concrete and practical messages. An ad hoc research has been carried out 
which has concluded in a study on the misuse of the image of fresh produce by other industries. The role of Freshfel and the link 
with national associations or other bodies at national level in charge of promotion and communication needs to be assessed.

✓ Relationship with its Members: Freshfel has already improved the format of its communication to members by revamping its 
website, launching a new extranet and improving the format of the Newsletter and Press Review.

✓ Communicating with media and decision makers: Freshfel has re-launched the Headlines and multiplied the number of press 
releases as well as starting a media networking through Facebook and being more visible in search engine results. Freshfel has 
also embarked in a process of preparing a number of statements on key issues in the format of Frequently Asked Questions. This 
will help members and the association to speak with a common voice and provide access to key data and facts.

✓ Support the work of the scientific community: The scientific community could provide useful input on the benefits of consuming fruit 
and vegetables. Freshfel could play an active role in liaising with the researchers and disseminating results of the findings. The 
support of the health community is also sought. The success of EGEA in policy setting is a clear example of the win-win situation 
of such a partnership. 

✓ Visibility: Evaluate the role and benefits of Fresh and Fruit Logisitica for the networking and visibility of the association. 

sTimulATiNG CONsumPTiON 

COmmuNiCATiON & imAGE 
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Freshfel closely follows the EU promotion policy which has been 
consolidated in the European Regulation 3/2008 on the Promotion 
of Agricultural Products. Freshfel’s input is mainly voiced through 
the European Commission Advisory Group on Promotion of 
Agricultural Products. This Advisory Group guides the European 
Commission on its promotion policy and in particular regarding 
the EU Regulation 3/2008, which used a total budget of €39 
million in 2009. The scheme remains attractive for fresh produce 
as applications and projects are above the indicative threshold 
set for fruit and vegetables. Freshfel continues to seek a better 
functioning of the scheme allowing more flexibility and also the 
possibility to use private brands within the scheme. 

In the period 2009/2010 the EC Advisory group on promotion has discussed notably the need for changing the current regime. 
With the renewal of the Commission in 2010, the opportunity has come to voice the proposals of the Advisory Group stakeholders, 
and bring the fundamental changes needed to EU promotion policy. The Group has worked hard to approximate positions 
in the last years and to offer concerted and unanimous proposals to the Commission. However, apart from certain technical 
adjustments, no major improvements have been achieved concerning the revision of the Regulation. Freshfel is also calling for 
a greater transparency of the accepted programmes and also for having greater insights into the motivation of the Commission 
for rejecting specific programmes. Based on the outcome of the EGEA conference, Freshfel will also seek to adjust the priorities 
of the eligible programmes to include the most deprived persons in the priority target groups. 

On a collective basis together with the other agri-food organisations, Freshfel is supporting the following requests elaborated by 
the advisory group to review the current regime:

1. Better balance between generic promotion and trademarks in non-EU countries 

Need for clarification of the conditions under which branded products could be exhibited in fairs and exhibitions in non-EU 
countries, provided that there are several of them, as an illustration of the diversity of what Europe has to offer. This is a key 
point if we want programmes to be co-financed by the private sector on the one hand, and efficient promotion campaigns on 
the other.

2. Need for more specific Community guidance in view of organising the management of programmes involving more than 
one Member State 

In multi-country programmes, several of the difficulties encountered by operators are linked to the lack of contacts between 
stakeholders involved. Article 9(4) of regulation 501/2008 states: “The Member States shall agree on administrative 

collaboration procedures to facilitate the monitoring, implementation and checking of the programmes”. This provision 
should be clarified by mentioning that a meeting should be organised before the start of the programme between 

Member States’ authorities and proposing organisations to agree on clear procedures (e.g. who has to send 
the interim report to the paying agencies? Is it the proposing organisation of that Member State or the paying 

agency of the coordinating Member State?). 

3. Need for clarification on the level of details required in the submitted programmes 

The Commission should clarify that operators have to provide details for the actions foreseen and the 
budget linked for the first year, and only outlines of actions and budgets for the following years. In 

Eu PROmOTiON POliCY
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promotion activities it is very difficult to foresee concrete actions and a budget, as conditions in the market can change and 
operators have to adapt. Although it is important for a programme not to change its target public (consumers, the press, 
journalists, etc.), it should be allowed to modify specific activities. The 10% tolerance rule of the model contract provides some 
flexibility but operators are still concerned by the high level of detail requested. 

4. Need to improve the work of the Monitoring Group (Article 12 of Regulation 3/2008)

During Monitoring Group meetings, the European Commission or Member States should clarify any doubts and answer 
any questions that the proposing organisation may have regarding the practical aspects of running the programme. These 
clarifications and answers should be recorded in the minutes of the meeting.

This matter will remain on the Freshfel agenda. A meeting with the Cabinet of Commissioner Dacian Ciolos is foreseen for mid-
June 2010. 

EuROPEAN sChOOl FRuiT sChEmE 
 
The proposal for a European School 
Fruit Scheme followed an undertaking 
made during the negotiations on 
the reform of the Common Market 
Organisation for fruit and vegetables 
in June 2007. Consumption of 
fruit and vegetables is at best 
stagnating across Europe. In most 
cases consumption is at a level 
well below the WHO/FAO minimum 
recommendation. This level is today 
fixed by WHO/FAO at minimum 400 
gr/day but many experts underline 
the need to consume at least 700 gr/
day. Among the youngest citizens the 
level of consumption is even more 
worrying. Research has also shown 
that families with a lower level of 
income tend to consume less fruit and 
vegetables.

The effect of the under consumption 
of fresh produce, combined with other 
factors such as an inadequate diet rich 
in sugar, salt and fats, as well as a lack 
of physical activity is leading today’s 
society to face in the future a major 
health challenge with a growing part 
of the population being overweight or 
obese. The rise in childhood obesity 

is already reaching epidemic levels 
all across Europe. Nearly a quarter 
of overweight children are obese and 
medically at risk of several diseases. 
In the EU and according to data of 
the International Obesity Task Force, 
approximately 22 million children are 
overweight and around 5.1 million 
school children are obese. Every year, 
this figure increases by 400.000. The 
cost of obesity to the economies of 
the EU27 as calculated by the same 
body can now reach €150 billion plus 
per year. 

The European fruit and vegetables 
school scheme (SFS) can therefore 
make a real difference, particularly 
in underprivileged areas. The scheme 
began at the start of the 2009/2010 
school year, and for the school year 
2010/2011 there are 25 out of the 27 
Member States (all but Finland and 
Sweden) that have already presented 
their strategies. European funds worth 
€90 million every year will pay for the 
purchase and distribution of fresh fruit 
and vegetables to schools, based on 
the distribution of one piece of fruit 
per child per week during the school 

term. This money will be matched by 
national and private funds in those 
Member States which chose to make 
use of the programme, either on a 
50/50 basis, or 75/25 in the so-called 
'convergence regions', where GDP/
capita is lower. Besides providing fruit 
and vegetables to a target group of 
schoolchildren, the scheme will require 
participating Member States to set up 
strategies including educational and 
awareness-raising initiatives and the 
sharing of best practices.
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However, now that the second school 
year of implementation begins, some 
concerns regarding certain aspects of 
the implementation of the programme 
remain:

1. Integrity of the programme:

a. Nature of products eligible: Health 
aspects should remain the core of 
this scheme as they are particularly 
relevant regarding the eligible 
products for the programme.

b. Diversity: Focus should be given to a 
diversified range of fresh produce. 
A careful selection of products is 
of paramount importance to make 
sure that the youngest consumers 
change their eating habits, get 
used to new tastes and textures, 
while discovering and enjoying a 
wide diversity of fresh produce.

c. Frequency: Freshfel advocates 
for an increase of the budget to 
make it possible to increase the 
frequency of supply in schools. It 
is through repeated tasting and 
regularity that children will be 
more likely to make a change of 
their eating habits.

2. Transparency: There continues 
to be a lack not only of clarity and 
detailed information for some national 
strategies, but also centralised 
and consolidated information of 
programmes at EU-level. The sector 
is eager to contribute and to provide 
its expertise on logistics, product 
handling and sorting for the successful 
implementation of the scheme. 
Regretfully, until today there is only a 
limited involvement of the sector by 
Member States’ authorities. The School 
Fruit Scheme is a unique opportunity 
for a public-private partnership where 
all expertise available should be used. 
Schools, the fruit and vegetables 
sector, the scientific and health 
community, programme managers, 
as well as the national and European 
public sector all have input and 
experience to provide for the success 
of the programme.

3. Communication and Networking: 
Many communication and 
networking issues remain pending. 

a. There is indeed little progress 
with regard to the launch of an EU 
website to promote the scheme. 

A dedicated F&V website could 
provide information about health 
benefits and scientific studies 
on fruit and vegetables, toolkits 
for teachers and kids, recipes, 
best practices on SFS across 
Europe and beyond, links to 
national programmes, etc. The 
communication policy should 
also be fine-tuned to avoid 
confusing young consumers 
about the elements of a balanced 
diet. Freshfel deems critical that 
the EU accompanying measures 
remain specific to the fruit and 
vegetables sector, and not be 
done in conjunction with the 
School Milk Programme. At the 
moment the Commission is 
implying by the fact that school 
schemes are available for milk 
and fruit and vegetables that a 
balanced diet can be reached 
by consuming these two product 
categories alone. However, 
the rationale, background and 
overall health objective of both 
programmes is different, and 
joint action could be problematic 
given the fight against the 
obesity dimension of the School 
Fruit Scheme.

b. The Commission should also be 
fostering networking and the 
exchange of best practices. 
Freshfel urged the Commission to 
set up an expert scientific group 
as well as a stakeholders’ advisory 
ad hoc committee for regular 
information exchanges.

The Commission and the Member 
States should not rest on their laurels 
as much remains to be done in this 
respect. Freshfel will continue to 
contribute and provide constructive 
criticisms as the reflection of the 
eagerness of the sector towards a 
successful implementation of a much 
demanded and needed programme!

44

Freshfel has been very 
supportive of this pan-
european scheme from 
the beginning of the 
legislative process. 
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For the second consecutive year Freshfel has been involved 

and supporting the work and research of the Progreens Project 

aiming at promoting fruit and vegetables consumption among 

schoolchildren in the EU. High intake of fruit and vegetables 

(F&V) promotes health and contributes to the prevention of 

chronic diseases. The level of consumption of F&V in Europe 

is highly variable and consumption by no means reaches the 

recommended level. In this context, the Progreens project 

focuses on F&V intake of children and their parents in ten 

European countries, what affects the consumption and how 

to increase consumption. The project especially contributes to 

exchange of best practice in fruit and vegetable promotion. 

It will furthermore investigate the determinants of F&V intake 

from gender, cultural, educational and socio-economical 

perspectives and investigate effective communication and 

promotion strategies.

The expected results are:

•	 Estimates	 of	 the	 fruit	 and	 vegetable	 consumption	 in	

different European countries; 

•	 Information	 concerning	 important	 psychosocial	 and	

socio-demographic determinants of fruit and vegetable 

consumption among school children in different European 

countries; 

•	 A	set	of	 intervention	strategies	tailored	to	be	appropriate	

and effective in promoting fruit and vegetable consumption 

among school children; 

•	 An	increased	consumption	of	fruit	and	vegetables	among	

the participating target group; and

•	 A	set	of	 recommendations	 for	national	and	 international	

authorities, commercial and professional groups on best-

practices for assessment and promotion of fruit and 

vegetable consumption.

The PROGREENS project is funded up to €700.000 by the Health 

and Consumer Protection Directorate General (DG SANCO) of 

the European Commission. It involves twelve partners, among 

which Freshfel, from eleven countries (Sweden, Iceland, 

Norway, Germany, Greece, Slovenia, Portugal, Bulgaria, 

Finland, the Netherlands and Belgium), and will run until July 2011. 

During 2009/2010 several conference calls have taken place to 

coordinate the work among partners. A physical meeting took 

place in September 2009 in Sweden and a new one is now 

foreseen during the second World Congress of Public Health 

Nutrition that will be held in Porto, Portugal, September 23-25.

Freshfel has been actively contributing to this project notably 

during the phase of intervention design and in communicating 

about the project. More will be done during the dissemination 

phase. The objective is that the results of the project become 

as widely known and understood as possible, and by this to 

spread evidence-based best practice in fruit and vegetable 

promotion. 

PROGREENs 
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EGEA is a unique gathering of scientists researching on the 

health benefits of fresh fruit and vegetables. EGEA is organised 

by APRIFEL. Over the years, EGEA has become a well listened and 

authorised body. In 2010, and as it was already the case in 2007, 

EGEA was organised in Brussels. Freshfel widely supported the 

organisation of the event on behalf of the fresh produce sector. 

In 2007, EGEA was an eye opener for many policy makers in 

Brussels in the effort and urgency to set up a European School 

Fruit Scheme. The scheme was indeed launched several months 

later with an initial budget similar to the one claimed by EGEA. 

The call for action by the sector and health associations was 

therefore well received and translated into concrete policy.

On this background, Freshfel coordinated again on the eve 

of EGEA 2010 in Brussels a policy briefing together with MEP 

Esther Herranz Garcia of the European Parliament. Based on 

consumption data and on the concerns of the impact of the 

economic crisis, urgent actions to stimulate consumption among 

certain at-risk populations should be undertaken. Reaching the 

WHO goal of at least 400 gr/day of fruit and vegetables will 

indeed require a joint approach that includes programmes that 

target lower socio-economic groups while reinforcing current 

schemes. This was indeed the main focus of EGEA 2010.

In line with the EGEA 2007 conclusions and the White Paper “A 

strategy for Europe on nutrition, overweight and obesity- related 

health issues”, the call for EU actions focused on the following 

policy area: 

Reducing social inequalities in fruit and vegetable 
consumption

It is important that European Institutions support the inclusion of 

measures that increase the consumption of fruit and vegetables 

in lower socio-economic groups in current legislation and in the 

post 2013 Common Agricultural Policy. Policies and instruments 

under consideration or recently implemented should move 

towards providing more “public good” by providing better public 

health outcomes. Two actions need to be considered:

Food aid to Most Deprived Persons Scheme: Commission 

Regulation (EC) No. 1146/2007 should include fruit and

vegetables as an eligible product category and allocate 100 

million € out of the current 500 million € budget specifically for 

the purchase of fruit and vegetables.

✓ Encourage specific low-income population groups to increase 

fruit and vegetable consumption: The EU should introduce 

new financial instruments to stimulate and reinforce Member 

States’ programmes such as fruit and vegetable vouchers 

for targeted population groups (pregnant women, infants, 

children, etc.). An EU budget of 350 million € should be 

considered for a successful action. 

Increasing access to and availability of fruit and vegetables 
in schools

The EU School Fruit Scheme (SFS) is a step in the right direction. 

The SFS is being implemented in 25 out of 27 Member States. 

However, additional funding and actions must be taken to 

reinforce the scheme, namely by:

✓ Increasing funding to allow daily distribution throughout the 

school year 

✓ Reinforcing the accompanying measures both at European 

and local level 

✓ Developing clear criteria for the evaluation of the scheme  

As proposed by the European Parliament’s Busk report, a 500 

million € EU budget would allow Member States to effectively 

increase fruit and vegetable consumption and change long term 

eating habits among the young.

Improving information on the health benefits of fruit and 
vegetables and increasing advertising
Within the food market, the fruit and vegetable sector has 

limited investment capacity for research, innovation, advertising 

and marketing. The EU should act as a catalyst for improved 

communication to European citizens on the benefits of eating 

more fruit and vegetables. Most European citizens are aware 

of the health benefits of fruit and vegetables, so communication 

EGEA 
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should focus on changing attitudes and perceptions towards 

fruit and vegetables, ultimately leading to changes in behaviour 

particularly in the most vulnerable members of society. 

✓ The EU and its Member States can play an important role in 

improving communication on the necessity of increasing fruit 

and vegetable consumption by building an ambitious strategy 

incorporating the effective use of media. Daily messages 

aimed at increasing fresh fruit and vegetable consumption 

could be used, such as information on School Fruit Schemes 

in Member States, best practices across Europe, information 

on the 5-a-day campaign and innovative actions to improve 

the availability and accessibility of fruit and vegetables. Actions 

should target children and low socio-economic status groups 

which are particularly vulnerable to the advertising of high fat 

and high sugar foods. This strategy would require building 

partnerships with public television networks and advertisers. 

An EU budget of 100 million € should be considered for 

successful action.

✓ Information provision and promotion measures for agricultural 

products: Commission Regulation (EC) No. 501/2008 should 

extend the eligibility of the fruit and vegetable programme 

towards vulnerable groups (low-income population groups, 

etc.). An appropriate budget should be raised accordingly (e.g. 

by doubling existing resources to reach 24 Million €). 

Freshfel will continue to further support the implementation of 

these policy recommendations as they could help stimulating 

consumption in particular with target groups identified as the 

lowest consumers of fruit and vegetables. 

Increasing consumption should not only be reached by 
rectifying consumption habits of the young or low socio-
economic population groups. More needs to be done to 
increase consumption by adapting accessibility and availability 
to a changing lifestyle. 

In this respect, Freshfel initiated already a few years ago 
a review of opportunities in the foodservices sector. The 
foodservices business in Europe is indeed rapidly growing 
and represents today 25 billion € of business, with the market 
remaining diversified and fragmented. Freshfel continued 
in 2009 to offer members a forum for brainstorming on 
emerging opportunities for the fruit and vegetables sector 
in the foodservices business and responding to the specific 
demands of that sector through meetings of the Wholesale, 
Distribution and Foodservices Division.

Members have within Freshfel the possibility to exchange 
views on non-competitive best practices, such as logistics, 
packaging, technologies, responding to requirements of 
seasonality/local sourcing and product information, providing 
added value, specific quality requirements regarding size, 
ripeness, shelf life, etc. Freshfel also provides information for 
members how to address the challenges of European 

legislation, for example with regard to the School Fruit Scheme, 
EC guidelines for ‘Green Public Procurement’, etc.

In 2009/2010 Freshfel was also active to intensify the 
relationship with the World Union of Wholesale Markets 
(WUWM) through attending a WUWM annual symposium 
at Rungis International Market, informal meetings with the 
WUWM-Secretariat to discuss possible areas of cooperation 
etc. Wholesale markets remain an important area for Freshfel, 
with issues like promotion, new distribution channels, 
sustainability and the relationship between producers and 
wholesalers being on the agenda.

As convenience is becoming more and more important, 
many issues will need to be on the agenda of this division to 
continue to look at opportunities for growth and developing 
the consumption in all the various segments represented by 
the foodservice sector.

WhOlEsAlE AND 
           FOOD sERViCEs  
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CONClusiON

This report provides a summary of the main activities conducted by Freshfel during 
the last twelve months. Most of the issues are evolving and will remain on the 
agenda in the coming months. 

Several issues are becoming increasingly complex and technical. Collectively much 
progress can be achieved, and with its increased expertise and know-how, Freshfel 
remains the ideal vehicle for handling the dossiers that can advance the fruit and 
vegetable sector at European level. 

The role of the association will therefore remain of paramount importance in 
the coming months. Freshfel will more than ever require the full support of all its 
members, and relies on the unique expertise of the members’ representatives in its 
day-to-day work. 

On the basis of this collaboration and despite all the difficulties experienced by the 
sector in this complex period of financial, economic and employment turmoil, we are 
convinced that progress can be made to provide the most favourable environment 
for the sector to take full benefit of all the assets and diversity of fresh fruit and 
vegetables. 
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AEl, Great-britain*

AGRO AliANs, Poland

AGROFRESH,	a	division	of 	ROHM	and	HAAS	FRANCE	

sAs, France*

AilimPO, spain

ALARA,	Turkey

ANDRETTA FRuChTimPORT Gmbh, Germany

ANECOOP, spain

ANECOOP FRANCE, France

ANECOOP POlsKA, Poland

ANECOOP	PRAHA,	Czech	Republic

ANEEFEl, France

ANTON DÜRbECK, Germany

ANTONIO	MUÑOZ	&	CIA,	Spain

APEFEl, morocco *

ARC EuRObANAN, spain

AsERCA, mexico*

AsOEX, Chile*

AssOCiATiON NATiONAlE POmmEs ET POiREs, 

France 

AbPm (AssOCiACÃO bRAsilEiRA DE  

PRODUTORES	DE	MACA),	Brazil	*

AssOmElA, italy

AZ	FRANCE,	France	

BAMA	GRUPPEN,	Norway

BANANA	KOMPANIET,	Sweden

bATTAGliO sRl, italy

BE	FRESH,	Belgium*

BELFRUCO,	Belgium*

BELGIAN	NEW	FRUIT	WHARF,	Belgium*

bEsANA sPA, italy

bEsT FREsh GROuP, the Netherlands

BLUE	WHALE	S.A.,	France

bORD biA – ThE iRish FOOD bOARD, ireland*

CAPESPAN	INTERNATIONAL,	United	Kingdom	

CAPESPAN	PTY.	LTD.,	South	Africa*

CEROZFRUCHT	s.r.o.,	Czech	Republic

ChiQuiTA iNTERNATiONAl sERViCEs GROuP NV, 

Belgium

CiTRONAs, the Netherlands

COFREs sRl, italy

COmisiON hONORARiA NACiONAl DEl PlAN  

CITRICOLA,	Uruguay	*

COMPAGNIE	FRUITIERE	(UK),	LTD.,	Great-Britain

COmPAGNiE FRuiTiERE PARis, France

COmPAGNiE FRuiTiERE, France

COOPERATiVE TElERsVERENiGiNG PROmiNENT, 

the Netherlands 

COOP	TRADING	A/S,	Denmark	

CsiF, France

CSO	–	CENTRO	SERVIZI	ORTOFRUTTICOLI,	Italy

CulTiVAR bARCElONA, spain

CULTIVAR	MADRID	S.L.,	Spain

CULTIVAR	PALMA,	S.L.,	Spain

CYPROFREsh CiTRus sEDiGEP, Cyprus 

CYPRus EmPlOYERs’ AssOCiATiON OF PACKERs 

AND EXPORTERs OF CiTRus AND GRAPEs, Cyprus

DECCO ibERiCA POsT COsEChA, spain

DEl mONTE hOllAND bV, the Netherlands

DEl mONTE FREsh PRODuCE POlAND,  

Sp.	z.o.o.,	Poland

DEPARTmENT OF mARKET REsEARCh –  

AGRiCulTuRE, israel *

DFhV – DEuTsChER FRuChThANDElsVERbAND,  

Germany

DOLE	EAST	EUROPE,	Czech	Republic

DOLE	EUROPE	IMPORT,	Belgium

DOlE EuROPE sA, France

DOlE FOOD EsPAÑA, spain

DOLE	FRANCE,	Rungis,	France

lisT OF FREshFEl mEmbERs AND AssOCiATED mEmbERs 
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DOlE FREsh FRuiT EuROPE, Germany

DOlE iTAliA, italy

DOW	AGRO	SCIENCES	LTD.,	Great-Britain*

DuTCh PRODuCE AssOCiATiON (DPA),  

the Netherlands 

EDEKA	AG	Fruchtkontor,	Germany

ENZAFOODS,	Hastings,	New	Zealand¨*

ENZAFRUIT	(CONTINENT),	Belgium

ENZAFRUIT,	Nelson,	New	Zealand*

EACCE (ETAblissEmENT AuTONOmE DE  

CONTRÔlE & DE COORDiNATiON DEs  

EXPORTATiONs), morocco *

EURO	FRUITS	PVT.	LTD.,	India*

EUROFRUTAS	SA,	Portugal

EXOFARm, France

EXPOFRUT	S.A.,	Argentina*

FEDEFRuTA, Chile *

FEDERCITRUS,	Argentina	*

FLANDERS	COLD	CENTER,	Belgium*

FORumPhYTO, France

FRESCA	GROUP	LTD.,	United	Kingdom

FRESH	PRODUCE	CONSORTIUM,	United	Kingdom

FREsh PRODuCE EXPORTERs FORum,  

south Africa*

FRESH	TRADE	BELGIUM,	Belgium

FRuChThANsA, Germany

FRUCHTHOF	MEISSEN	GMBH	&	CO.,	Germany

FRuChTuNiON WiEN, Austria

FRuGi VENTA – GROENTEN EN FRuiT  

hANDElsPlATFORm NEDERlAND,  

the Netherlands

FRUITIMPRESE	–	ASSOCIAZIONE	IMPRESE	O 

RTOFRuTTiCOlE, italy

FRuiT sOuTh AFRiCA, south Africa

FRUTTITAL	DISTRIBUZIONE,	Italy

FRuTTiTAl EsPAÑA, spain

FYFFEs bV, the Netherlands

FYFFES	GROUP	LIMITED,	United	Kingdom

FYFFES	INC.,	USA

FYFFEs PlC, - Dublin –ireland

FYFFES	PLC,	-	Dundalk	–	Ireland

GF GROuP sPA, italy

GRANDs DOmAiNEs DE mAuRiTANiE, mauritania*

GRANDS	DOMAINES	DU	SENEGAL,	Senegal*

GREENCELL	LTD.,	Dartford,	United	Kingdom

GREENCELL	LTD.,	Spalding,	United	Kingdom

GREENERY iNTERNATiONAl, the Netherlands

GRUPO	FERNANDEZ	SA,	Spain

GRuPO YEs, spain

hAGÉ-iNTERNATiONAl, the Netherlands

hAmbuRGER hAFEN- uND lAGERhAus, Germany *

HART	&	FRIEDMANN,	United	Kingdom

HERMANOS	FERNANDEZ	LOPEZ	SA,	Spain

huNGARiAN FRuiT AND VEGETAblE bOARD, 

Hungary

iNDiGO FRuiT sAs, France

iNTERNATiONAl DisTRibuTiON PARTNERs NV, 

Belgium*

iNTERNATiONAl PAPER – EuROPEAN CONTAiNER 

DIVISION,	Belgium*

iNTERFEl* France*

KOEllA, hAmbuRG OVERsEAs imPORT Gmbh & 

CO.	KG,	Germany

KONiNKliJKE FRuiTmAsTERs, the Netherlands

LEMBANA,	Denmark

LEON	VAN	PARYS,	Belgium

MACK	MULTIPLES	DIVISION,	United	Kingdom

MACK	INTERNATIONAL	TRADING,	United	Kingdom

mARiO ANDRETTA & CO, Germany

MATTSTEDT	GMBH	&	CO.,	Germany

mbm, Poland

mEDiTERRANEAN FREsh FRuiT,  

VEGETABLE	EXPORTERS'	UNION,	Turkey*

mENEu DisTRibuCiON, spain

mOuTON CiTRus, south Africa*
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muENsTER FRuiT lOGisTiCs, Germany

NFC- NEW FRuiT COmPANY iNTERNATiONAl, 

Belgium

NORThWEsT hORTiCulTuRAl COuNCil, united 

states of  America *

NORWEGiAN AssOCiATiON OF FRuiT AND  

VEGETABLE	WHOLESALERS,	Norway

NuFRi sAT 1596, spain 

NYKCOOL	AB,	Sweden	*

ORiGiN FRuiT DiRECT, bV, the Netherlands 

PACiFiC FRuiT COmPANY iTAlY spA, italy

PACiFiC FRuiT lTD, Croatia

PAul KEmPOWsKi, Germany

PERishAblE PRODuCTs EXPORT CONTROl 

bOARD - PPECb, south Africa*

PEViANi, italy

PIPFRUIT	GROWERS	NEW	ZEALAND,	INC.,	New	

Zealand*

PmA – PRODuCE mARKETiNG AssOCiATiON, usA*

POmONA, France

PORT iNTERNATiONAl Gmbh, Germany

PRIMAFRUIT	LTD.,	United	Kingdom

PRimlAND, France

REEFER TERmiNAl sPA, italy*

ROhm AND hAAs EuROPE sERViCEs, France

SABA	TRADING,	Sweden

SAN	MIGUEL,	Argentina	*

SCB,	Ivory	Coast*

sEAbREX ROTTERDAm, the Netherlands*

sEAlDsWEET llC, usA

SEATRADE	REEFER	CHARTERING,	Belgium*

sENsiTECh EmEA, (Europe, middle East and Africa), 

the Netherlands*

sENsiTECh FRANCE, France*

sENsiTECh GERmANY, Germany*

sENsiTECh sPAiN, spain*

simbA FRANCE sA, France

simbA sPA, italy 

sNiFl, - sYNDiCAT NATiONAl DEs imPORTATEuRs 

DE FRuiTs ET lEGumEs, France

sOuThERN AFRiCAN FRuiT TERmiNAls, south 

Africa*

sPNP, Cameroon*

SWISSCOFEL,	Switzerland

ThE GREENERY bV, the Netherlands

ThE OPPENhEimER GROuP, Canada*

ThE PlANTs PRODuCTiON AND mARKETiNG 

bOARD – CiTRus DiVisiON, israel *

TOTAl PRODuCE PlC, Dublin, ireland 

TRANsiT FRuiTs, France*

TROFi bV, the Netherlands

TROFi TROPENFRuChTimPORT Gmbh, Germany

TURNERS	&	GROWERS,	Auckland,	New	Zealand*

TURNERS	&	GROWERS,	Wellington,	New	Zealand*

U.B.A.,	France

uNCGFl – uNiON NATiONAlE Du COmmERCE DE 

GROs EN FRuiTs ET lEGumEs, France

uNiON OF WhOlEsAlE OF CENTRAl FRuiT AND 

VEGETAblE mARKET OF ThEssAlONiKi, Greece

UNIVEG,	Belgium

uNiVEG DEuTsChlAND Germany

uNiVEG KATOPE FRANCE, France

UNIVEG	LEGUMEX	TRADE,	Belgium

UNIVEG	PORTUGAL,	Portugal

uNiVEG TRADE bENEluX, the Netherlands, 

uNiVEG TRADE iTAlY, italy

uNiVEG TRADE POlAND, Poland

VBH,	Belgium

VBT,	Belgium

VEGDIS	Sp.	z.o.o.,	Poland	

WORlDWiDE FRuiT, Great-britain

ZENALCO	SA,	Spain	

ZERAIM	GEDERA,	Israel*

ZESPRI	INTERNATIONAL,	New	Zealand

* = AssOCiATED mEmbERs
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A European logo for the promotion of fruits and vegetables, available to all !

For more information and terms of use, contact Freshfel Europe, or visit www.freshfel.org

This Activity Report provides an overview of Freshfel’s work over the past 12 months, 
covering the period from May 2009 until April 2010. 

This work would not have been possible without the active support and input 
from our members - Thank you!

Freshfel Europe
The European Fresh Produce Association

Avenue de Broqueville 272-4
1200 Brussels - Belgium

Tel: +32 2 777 15 80
Fax: +32 2 777 15 81 

info@freshfel.org
www.freshfel.org   |   www.freshquality.org   |   www.freshcongress.com
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